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ABSTRACT 

This article aims to explore the influence of K-Pop culture and parasocial interactions on adolescent 

consumer behavior in Indonesia, with a particular focus on the role of social media. This research offers a 

new perspective on how popular culture such as K-Pop can influence adolescent consumer behavior, 

especially in the context of parasocial interaction through social media. The research method used is 

descriptive qualitative, data obtained from relevant literature and research. The results showed that K-Pop 

culture has a significant impact on adolescent consumer behavior, especially through parasocial 

interactions on social media. However, this study has limitations because the number of research 

publications used in this article is limited, and also because developments through social media will 

continue to change along with technological developments, times, and human mindsets. So, the author 

suggests the need for further research. In conclusion, this study shows that K-Pop culture and parasocial 

interactions through social media have a significant influence on adolescent consumer behavior in 

Indonesia. This knowledge can be used by the K-Pop industry and marketers to design more effective 

marketing strategies for the teenage market in Indonesia in the context of Society 5.0. 

Keywords: K-Pop Culture, Parasocial Interaction, Teenage Consumer Behavior, Social Media, 

Indonesia   

INTRODUCTION  
The Korean Wave, also known as Hallyu, represents a sweeping cultural movement that has gained 

widespread popularity, extending beyond South Korea’s borders and infiltrating global cultures. Its 

impact on Indonesia’s youth is evident through their embrace of various aspects, from Korean cuisine and 

television dramas to the vibrant world of K-Pop music and fashion. These cultural elements combine to 

create a unique, polite yet fashionable impression, leading to significant cultural acculturation (K. 

Wullandari et al., 2023). K-Pop, in particular, has been at the forefront of this movement, drawing in a 

substantial fan base in Southeast Asia, including Indonesia. It is characterized by its blend of various 

musical genres, each enriched with Korean lyrics, establishing its unique identity (K. Wullandari et al., 

2023). 

 

The industry’s success is mirrored in the substantial fan demographic in Indonesia, where a survey by 

IDN Times (Almaida et al., 2021) revealed that fans predominantly fall between the ages of 15 and 25. 

Despite intense competition, K-Pop has carved out a significant global niche, with groups like BTS 

achieving widespread fame and contributing substantially to annual revenues (Keith, 2021). Research 
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attributes this success to strategic management by Korean entertainment companies, the charm of the 

group members, and the crucial role of social media platforms in facilitating fan engagement (Kim J. H. et 

al., 2021; Lee et al., 2021; Kim S. et al., 2021).  

 

The proliferation of the internet has been a catalyst for K-Pop’s popularity, with internet usage in 

Indonesia reaching a penetration rate of 73.7%, signifying a society deeply engaged in digital 

communication (APJII, 2022). In the era of Society 5.0, which focuses on human-centered technology 

(Ina, 2019), social media serves as a pivotal platform supporting digital community activities. Late 

adolescence, an age group ranging from 18 to 21, is a period marked by significant identity formation and 

a quest for new experiences. Technology has empowered adolescents to explore global phenomena like 

K-Pop, often influenced by peers and community (K. Wullandari et al., 2023).  

 

This peer influence can encourage teenagers to engage in or form communities with shared interests in K-

Pop. Parasocial interaction, a one-sided relationship between television viewers and media personalities 

as described by Horton and Wohl (1956), is particularly prevalent among teenagers. They often feel a 

personal connection to their favorite K-Pop idols, engaging actively on special forums followed by fans 

(K. Wullandari et al., 2023). The K-Pop phenomenon has led to various behaviors among adolescents 

without independent financial means, including dishonesty and impulsive spending to fulfill their desires 

related to their idol obsession. This fan behavior has significant economic implications, as demonstrated 

by collaborations like BTS meals at McDonald's, which increased sales by 41% in the second quarter of 

2021 (K. Wullandari et al., 2023). The influence of peers plays a strong role in shaping teenagers' 

interests in certain phenomena like K-Pop, encouraging them to form communities or fandoms with 

similar interests (K. Wullandari et al., 2023). 

Culture 

Culture, as defined by Schiffman (2008), constitutes a compilation of beliefs, values, and customs 

designed to guide individual behavior within a society. Kotler and Keller (2007) emphasize that culture 

fundamentally shapes desires, reference behaviors, and the core of human conduct. According to Prasetyo 

and Ihalaualw (2005, p.184), culture exerts a significant external influence on consumer behavior, 

encompassing various societal aspects such as language, knowledge, laws, religion, dietary habits, music, 

art, technology, work patterns, products, and other elements that define a society's characteristics. Culture 

involves shared meanings, rituals, norms, and traditions common among members of a society or 

organization, playing a pivotal role in shaping individuals' desires and reference behaviors—attributes 

often transmitted across generations through family and the social environment. Culture represents a form 

of identity for a country and, as a principal concept in anthropological studies, it includes aspects like 

knowledge, technology, values, beliefs, habits, and behaviors that are innate to humans (Gauri et al., 

2023). 

Sub-Culture 
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Each culture is made up of smaller sub-cultures, which provide its members with specific social 

characteristics and experiences. These sub-cultures include aspects such as nationality, religion, racial 

group, and geographic region (Kotler and Keller, 2007). Solomon (2004) explains that sub-cultures 

consist of members who have shared beliefs and experiences that distinguish them from members of other 

sub-cultures. These commonalities can relate to age, race, ethnic background, or place of residence. The 

age factor also has a significant impact on consumption behavior. Schifman and Kanuk (2008) state that 

sub-cultures break down society in more detail into various socio-cultural and demographic variables, 

such as nationality, religion, geographic location, race, age, gender, and even employment status. 

Members of certain sub-cultures have values, beliefs, and habits that separate them from members of 

other sub-cultures within the same society. 

Parasocial Interaction 

Parasocial interaction is a one-sided relationship between an individual and a media figure, as first 

conceptualized by Horton and Wohl in 1956 and further discussed by Stever in 2013. It describes the 

varying levels of attachment that fans have with their idols, ranging from non-pathological, where the 

interest does not interfere with daily life, to pathological obsession, which can disrupt normal life 

activities. Horton and Wohl further described this interaction as pseudo, where the celebrity may 

deliberately project a persona that encourages the audience to respond as if there is real intimacy between 

them and the fan (Wardani & Kulsulma, 2021). These parasocial relationships, often mediated by the 

consumption of media, are sometimes viewed by fans as real interpersonal relationships, despite being 

one-directional-from fans to celebrities (Sitasari, Rozali, Arulmsari, & Setyawan, 2019). Sokolova and 

Kefi (2020) argue that the virtual relationship between celebrities and fans is perceived by the fans as an 

actual interpersonal relationship. Such relationships are considered one-way because typically, especially 

among younger fans, there is a feeling of closeness to their idol celebrities, although the celebrities 

themselves might not be aware of the individual fans (Sulianti et al., 2018). In the realm of K-Pop, 

parasocial interactions have multifaceted impacts, including the economic impact of fans' excessive 

spending, psychological effects such as obsession and delusion, and the risk of unethical behaviors like 

sasaeng fans invading their idols' privacy. Social media plays a significant role in facilitating these 

parasocial interactions, offering fans accessible avenues to follow and engage with their idols. The 

positive aspects of these interactions include changes in outlook on life, increased motivation, and 

feelings of support provided by idols to fans through social media platforms. 

Consumer Behavior 

Consumer behavior studies how a person makes decisions to use available resources (time, money, and 

effort) to obtain consumer goods, including what, why, when, where, how much, how often to buy, and 

how long they use (Schiffman & Kanuk, 2008). Kotler (2001), Factors that influence consumer behavior 

are cultural, social, personal, psychological factors. Some of these factors are not considered by marketers 

but must actually be taken into account to find out how far these consumer behavior factors influence 

consumer purchases. Given the increasingly dynamic development of technology, humans are required to 



Riau International Conference on Economic Business and Accounting (RICEBA) 

Sustainability and Digitalization of Economic in SOCIETY 5.0 Era 

05-06 December 2023 

 

 

427 
 Vol  1, No 2, July 2024 

act quickly and precisely so as not to lose the competition. Kotler (2002), in increasing competition, each 

company must be able to win this competition by displaying the best products and being able to meet 

consumer tastes that are always developing and changing. (Adam. 2018). In an article written by Suiani 

(2017) states that consumer behavior is the study of how individuals, groups and organizations choose, 

buy, use and place goods, services, ideas or experiences to satisfy their wants and needs. Consumers can 

be divided into two, namely individual consumers and industrial consumers. Individual consumers or end 

consumers are individuals who make purchases to meet their personal needs or household consumption. 

(Sunarto, 2018) 

Social Media in the 5.0 Era 

Society 5.0 is a concept that emphasizes human-centric technology, deeply intertwined with the rise of 

social media as a primary platform for media engagement and digital community activities in this era 

(Ina, 2019). Social media refers to online platforms like Facebook, Instagram, Twitter, LinkedIn, and 

TikTok, which allow individuals to interact, share information, and communicate virtually (Gatot, 2019). 

These platforms play a significant role in the development and maintenance of parasocial relationships, 

fostering the illusion of strong friendships between fans and their idols. Such interactions on social media 

can have implications for individual development, including life satisfaction and well-being, as they 

mirror real-life social interactions (Kim & Kim, 2020). Today's advanced information technology has 

made media consumption, especially internet media, substantial. Consumptive behaviors, such as forming 

parasocial relationships through the purchase of paid apps for direct interaction with idols, provide 

emotional gratification to fans (Naswa, 2022). One such app is Lysn, which allows for direct 

communication between fans and their favorite idols globally (Naswa, 2022). However, the convenience 

offered by social media also has a downside, influencing user behavior in potentially negative ways. 

Users can build relationships with their idols by following and subscribing to their content on social 

media platforms (Sokolova & Kelfi, 2020). Scientific studies related to parasocial relationships and 

celebrity endorsement, such as those by Lacap et al. (2023), Wang and Liu (2023), and Närvänen et al. 

(2020), have explored the role of celebrities and the influence of social media on credibility, branding, 

and purchase decisions. These studies suggest that parasocial relationships can directly and indirectly 

relate to purchase intentions through social media interactions (Aw and Labrecque, 2020). Chung and 

Cho (2017) noted that parasocial relationships have become more open in the new media environment, 

with audiences becoming friends rather than just followers of celebrities. 

Adolescents 

Based on data from the World Health Organization, adolescents are children aged between 10-18 years 

(Amdadi et al., 2021). Adolescence is an age group ranging from 12 to 21 years, divided into three 

periods: early adolescence (12-15 years), middle adolescence (15-18 years), and late adolescence (18-21 

years) (Monks et al., 2002: 262). It is a transitional period from childhood to adulthood (Hurlock, 

1997:207). During adolescence, individuals experience significant physical and psychological changes. 

These changes are rapid and are often influenced by trends and fashions. Teenagers' consumption choices 
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are often influenced by the activities they engage in, the influence of peers, and how they want to be seen 

by their generation (Kasali, 2001:195). Adolescence is a transition period from childhood to adulthood. 

Various physiological, social and emotional changes at that time have occurred, previously women 

entered menstruation and men had their first wet dream (Amdadi et al., 2021). In developing this article, it 

is expected to provide a deeper understanding of the influence of K-Pop sub-culture and parasocial 

interaction in the context of adolescent consumer behavior in the era of society 5.0 in Indonesia. Thus, 

this research will provide guidance for marketing practitioners, companies, and researchers to better 

understand how to design effective marketing strategies to reach and understand the teenage consumer 

market influenced by Korean pop culture. In addition, this research is also expected to provide insights 

into how Indonesian teenagers interact with K-Pop celebrities through social media and how these 

interactions influence their consumption decisions. 

METHOD, DATA, AND ANALYSIS 

Thel relselarch me lthod ulse ld is delscriptivel qulalitative l relse larch me lthod ulsing data soulrcels from re llelvant 

litelratulrel and relse larch. In this stuldy, the l objelct of thel data soulght is relse larch articlels that disculss K-Pop 

sulb-culltulrel and its influle lncel on adolelscelnt consu lme lr belhavior in Indone lsia throulgh parasocial 

intelractions. Thel delsign ulseld in this relselarch is Systelmatic Litelratulrel Re lvie lw (SLR) or systelmatic 

litelratulrel relvie lw, whelre l the l stage ls of thel litelratulrel relvie lw me lthod arel to idelntify, e lvalulatel, and intelrprelt 

all findings on a relselarch topic. With thel ulsel of thel SLR me lthod, a systelmatic relvie lw and idelntification of 

articlels can bel carrield ou lt, whe lrel in elach procelss thelre l arel stelps or protocols that have l be leln de ltelrmine ld 

(Triandini elt al., 2019). To obtain relle lvant articlels, thel first stelp was to condulct an e llelctronic selarch ulsing 

selve lral ke lywords, sulch as "parasocial intelraction", "su lb culltulrel", "consulme lr be lhavior", "K-Pop" and 

"telelnagelrs". Thel se larch was condulcteld throulgh data basels on Googlel Scholar, Scopuls, Selmantic, Sagel 

Joulrnals and Scielncel Direlct. Thel ye lar of pu lblication of thel articlel range ls from 2016 to 2023. Thel articlels 

we lrel intelrnational articlels and locally pu lblisheld articlels in Indonelsia. Elach articlel was asselsseld for 

e lligibility baseld on thel abstract, casel and elsselncel of the l articlel. Theln, dule l to thel limite ld data from articlels 

sulch as thel de lfinition of cu lltulrel, data is also take ln from te lxt books that disculss consulme lr be lhavior and 

culltulrel. Thel aulthor took opinions from se lve lral prelviou ls aulthors sulch as Schiffman (2008), and Kotlelr and 

Kelllelr (2007), Thel limitation of this articlel is that thel data relvie lwe ld only come ls from 30 re lselarch 

pulblications dule l to time l constraints. For elach sellelcteld pulblication, data was elxtracteld baseld on: aulthor; 

ye lar of pulblication; titlel; jou lrnal or pulblishelr; type l of stuldy analyze ld; de lfinitions ulseld; topics cove lreld (K-

Pop culltulrel, sulb-culltulrels, para-social intelraction, social me ldia and consulme lr belhavior) and theloriels.  

 

Theln, aftelr thel data from the l articlel is obtaineld, a synthelsis is carrield oult to obtain a delfinition of the l 

rellateld variablels of this relse larch, sulch as: sulb-culltulrel, consulme lr be lhavior, K-Pop, para-social intelraction, 

tele lnagelrs and social me ldia. Synthe lsis is donel by colle lcting se lve lral delfinitions from e lach articlel to ge lt a 

selparatel de lfinition according to the l aulthor. Aftelr synthelsizing thel variablels above l, thel ne lxt stelp is to 

disculss thel variablels abovel. We l want to know how thel rolel of elach variablel baseld on thel articlels we l have l 

collelcteld. 

RESULT AND DISCUSSION 
Today Korelan culltulrel has sprelad to variouls parts of the l world and Indonelsia is no elxcelption. With thel 

de lve llopme lnt of telchnology, K-pop (Korelan pop) qulickly e lntelreld thel relalm of the l Indone lsian indulstry. 

This can bel se leln from the l delve llopme lnt of K-pop cu lltulre l that has sprelad wide lly in Indone lsia. Thel 
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me laning of Korelan culltulre l helre l is all ellelme lnts that charactelrizel Korela su lch as films, Korelan drama 

(Korelan dramas), food, and also hanbok (Me llian elt al., 2021). This widelsprelad K-Pop phe lnome lnon 

celrtainly has an impact on Indone lsian socielty, e lspelcially K-Pop fans who arel commonly calleld K-Pope lrs 

(K-Pop Love lrs) or K-pop love lrs, elspelcially tele lnage lrs. 

 

Latel adolelscelnts, according to Monks (2002), have l celrtain charactelristics, inclulding a strongelr intelre lst in 

intelllelctulal aspelcts, a delsirel to elngage l in social intelractions and nelw e lxpe lrielncels, thel formation of a 

stablel selxulal idelntity, a shift from e lgoce lntrism (sellf-ce lntelreldnelss) to a balancel be ltwele ln sellf-intelrelst and 

thel intelrelsts of othelrs, and thel delve llopme lnt of an ulnde lrstanding of thel boulndariels beltwele ln thelmse llve ls 

and thel ge lne lral pulblic.  

 

Adolelscelnts' consulmption choicels arel influle lnceld by thelir pele lrs, thelir activitiels, and thel de lsirel to bel 

accelpteld by the l pe lelr ge lne lration. Telelnage lrs' inte lrelsts can also bel influlelnceld by pe lelrs. One l of thelm is 

intelre lst in K-pop cu lltulrel, which is a pop culltulrel that is culrrelntly booming. Similar inte lrelsts among pe le lrs 

can elncoulrage l tele lnage lrs to form commu lnitiels or fandoms base ld on similar intelrelsts, onel of which is 

intelre lst in Korelan culltulrel calleld Korelan Wavel. Fans who lovel Korelan Wave l, e lspelcially in mu lsic, arel 

calleld K-pope lrs. Throulgh the l K-pop commulnity or fandom, solidarity among me lmbe lrs will increlasel. This 

is dule l to thel awarelnelss of be ling onel ulnit baseld on common inte lrelsts. Thel high intelrelst of tele lnage lrs in K-

pop culltulrel can bel sele ln from the l K-pop concelrts helld in Indone lsia in thel following tablel: 

Table 3.1. Konse lr K-Pop di Indone lsia 

Girlband/Boyband Year 

Fan melelting Lelel Jong Sulk, Fan me lelting Niell, Konselr TXT, Fan Confe lrelncel Su lpelr Ju lnior D&E l, DPR 2023 

NCT Drelam, IKON, TXT, NCT 127, Kim Se ljong, Wel All Arel Onel K-pop, Stray Kids, Elric Nam, 

Helad in Thel Clould, Ji Chang Wook 

2022 

NUl’E lST, BTS, NCT 127, TWICE l, Selvelnteleln 2021 

Sulpelr Julnior, Blackpink, Elric Nam, Lu lcas Ways,  E lpic High, Helizi 2020 

Blackpink 2019 

Wanna onel, Twicel, BTOB, Winne lr, iKon, GOT7, Kard, Nu l’Elst W 2018 

BTS, CN Blulel, Monstra X, Reld Vellvelt, E lXO, B.A.P, Gfrie lnd, Astro, NCT127 (KBS Mu lsic Bank 

World Toulr), Selvelnteleln 

2017 

E lXO, SNSD, Selvelnteleln, Astro, iKON 2016 

Relfelrelncel: Ullu ll Azmi, 2023  

Thel delve llopme lnt of K-pop or Korelan Wavel has elxpelrielnceld a significant increlasel throulghoult thel world 

so that it has an impact in variou ls aspelcts of both elconomy, social, and culltulrel. In the l elconomic aspelct, 

thel delve llopme lnt of K-pop has e lncoulrageld a consu lmptive l attitulde l for Korelan fans baseld on thel 

de lve llopme lnt of globalization, giving rise l to capitalism. Consu lmptive l be lhavior carrield oult by K-pop fans 

can bel in thel form of pu lrchasing K-pop stulff which inclulde ls albulms, photocards, clothels, accelssoriels, and 

othelr me lrchandisel rellateld to idols admireld by K-pop fans. K-pop fans pelrform K-pop stu lff consulmption 

be lhavior baseld on delsirel rathelr than nele ld. This is delscribeld by Bau ldrillard in his consulme lrism thelory 

which statels that rationality in fu llfilling ne lelds is no longe lr baseld on fu llfilling ne le lds bult rathelr on 

fullfilling delsirels. Thel relsullts showeld that telelnage lrs in Indone lsia who arel K-pop fans. In bu lying K-pop 

stulff baseld on a hobby to collelct K-pop stulff and as an inve lstme lnt belcaulsel thel K-pop stulff will bel re lsold. 
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Figure. 3.1. NCTzeln photocard collelction 

Thel influlelnce l of K-Pop cu lltulrel on adolelscelnts and the lir fans in thel contelxt of social me ldia has bele ln a 

major concelrn in selve lral prelviouls stuldiels. Thelsel stuldiels relve lale ld variouls aspelcts rellelvant to this 

phelnomelnon, ranging from social me ldia delpe lndelnce l to parasocial intelractions be ltwele ln fans and thelir 

idols. Thelsel findings relflelct thel comple lxity of thel re llationship beltwele ln K-Pop cu lltulre l and adolelscelnt 

be lhavior in thel age l of information telchnology. In this stuldy, we l will continule l oulr elxploration of this topic 

by foculsing on thel impact of fanaticism, consu lmption belhavior, and social inte lractions within K-Pop fan 

commulnitiels. 

Table 3.2. Prelviouls Re lse larch 

Tittle Author, Year Place of researc Result 

E lfelk 

Keltelrgantu lngan 

Relmaja K-Popelrs 

telrhadap Meldia 

Sosial di Kota Palul 

Khairil, elt al (2019) Palul Thel relselarch findings show that acce lss to 

information rellateld to K-Pop has a positive l and 

significant rellationship with thel lelvell of delpelndelncel 

on social meldia u lsel. Thel relsu llts of this stuldy 

highlight that adole lscelnts' delpelndelncel on thel u lsel of 

social meldia, elspelcially in accelssing K-Pop 

information, is an ine lvitablel relality. Thel rolel and 

fu lnction of social me ldia is elnormou ls and has 

belcomel a social nelcelssity in thel elra of opelnnelss and 

thel delvellopmelnt of information te lchnology. 

Hu lbulngan Kelndali 

diri dan 

Pelngagu lman 

Telrhadap Idola pada 

Relmaja Pelnggelmar 

K-Pop 

Malida Fitria (2019) Samarinda It was fou lnd that 214 or 98.68% of te lelnagel K-pop 

fans in Samarinda City do activitie ls su lch as looking 

for thel latelst information on social me ldia aboult thelir 

favoritel idols. In addition, 208 or 95.85% of te lelnagel 

K-pop fans did activitiels su lch as watching mu lsic 

videlos and shows felatu lring thelir idols, and 211 or 

97.25% of te lelnagel K-pop fans woulld felell sad wheln 

thelir favoritel idols elxpelrielnceld somelthing bad. 

Fanatismel 

Pelnggelmar K-Pop 

dalam Belrmeldia 

sosial Instagram 

Asfira, elt al (2019) Malang It was fou lnd that Fanaticism be lhavior of fans is not 

only seleln from how far the ly lovel Korelan idols bult 

also in social me ldia, the l hall can bel seleln from thel 

variou ls activitiels that have l beleln carrield oult on 

Instagram and thel relsponsel of K-Pop fans in 

relsponding to hoax and nelgativel information from 

K-Pop idols. 
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Anatismel dan 

Lu lntulrnya Nilai 

Kelbuldayaan Geln Z: 

Dampak Trelnd K-

Pop 

April, e lt al (2023) Mataram In this stuldy fou lnd variouls nelgativel impacts cau lseld 

by thel influ lelncel of thel elntry of k-pop forelign 

cu lltulrel, namelly thel attituldel of elxcelssivel fans, 

fanaticism towards te lelnagelrs, thel elmelrgelncel of an 

attituldel of elxcelssivel sellf-imagel of thel influ lelncel of 

drama shows, wasting time l and monely for u lsellelss 
things, and Insomnia or difficu llty slelelping. 

Intelraksi Parasosial 

Dan Tingkat 

Loyalitas 

Konsulmeln Relmaja 

Akhir Pelnggelmar 

Korelan Pop (K-
Pop) Di Samarinda 

Kharisma, elt al 

(2023) 

Samarinda Thel findings of this stu ldy arel that fans' parasocial 

intelractions telnd to fe lell a delelpelr connelction wheln 

thely havel similaritie ls in bellielfs, attitu ldels, and 

intelrelsts. fans elngage l in parasocial intelractions 

beltweleln idols and thelir fans to makel thel idol onel of 

thel rolel modells or rolel models. And social factors 

also havel an influ lelncel in making delcisions to 

pulrchasel melrchandisel rellateld to idols. Thel au lthor 

fou lnd that sulch as the l elnvironmelnt or family of the l 

informants did not give l a nelgativel relsponsel to thel 

pulrchasel of melrchandisel so that fans coulld 

comfortably bu ly melrchandisel with thel monely thely 
had selt asidel and save ld. 

 

Parasocial intelraction is an intelraction crelateld be ltwele ln fans and idols that appe lars in variouls me ldia baseld 

on thel affelctivel bond fellt by some lone l towards idols in thel me ldia. In the l me ldia thelrel is commu lnication 

that crelatels a fele lling in thel fans so that thely fe le ll thely have l a bond with thel idol. Thelrel arel threle l lelve lls to 

thel parasocial intelractions that occulr beltwele ln fans and thelir idols, name lly, first, elntelrtainme lnt social 

valule l elxists at this stage l fans find thelir idols as a rellelasel from the lir daily livels, by looking for sharing 

information on thelir favoritel idols throulgh social me ldia which can bel elasily accelsseld anywhe lrel and 

anytime l with variouls contelnt and felatulre ls prelse lnteld by social me ldia hellping fans to continulel to fele ll closel 

and know thel variouls activitiels carrield oult by the l idol. This increlasels thel intelnsity of parasocial 

intelractions that e lxist beltwe leln fans and idols. Selcond, Inte lnsel Pe lrsonal Fele lling, in this stagel fans can felell 

a dele lpelr closelne lss to thelir favoritel idols. (K. Wullandari elt al., 2023).  

 

In linel with parasocial inte lraction thelory, parasocial intelractions that occulr in fans and idols arise l dulel to 

virtulal me le ltings throulgh social me ldia which make l fans fele ll that thel idol is part of thelir elnvironme lnt or is 

a closel frielnd. Thel ulsel of social me ldia can bulild rellationships with idols by su lbscribing and following 

variouls contelnt on thel idol's social me ldia (Sokolova and Kelfi, 2020).  

 

Parasocial intelractions arel ge lne lrally considelreld to fullfill some l elmotional nelelds in social rellationships julst 

likel face l-to-facel intelractions. This is belcaulsel fans bellielve l that thely share l be llielfs, valule ls and intelrelsts with 

e lach othelr beltwele ln idols and fans throulgh social me ldia, sulch as clicking thel "like l" bultton and providing 

comme lnts. In parasocial inte lractions fans telnd to fele ll a de le lpelr connelction whe ln the ly have l similar bellielfs, 

attituldels and intelre lsts. This is elxprelsseld by fans that having similaritiels sulch as in telrms of age l, having 

similar hobbiels to having similar traits make ls thelm fe le ll morel connelcteld and ulnde lrstand what thelir idols 

fele ll. 
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Figure. 3.2. Celle lbrating an idol's birthday Ce lle lbrating an idol's birthday is important be lcaulse l it shows how 

mulch we l care l aboult the lm (soulrce l: Mult) 

From thel disculssion of this articlel, it appelars that K-Pop has a significant influle lncel on thel culltulre l and 

be lhavior of adolelscelnts in Indone lsia. Parasocial intelractions, which allow tele lnage lrs to fele ll closelr to thelir 

K-Pop idols throulgh social me ldia, can havel comple lx psychological and be lhavioral impacts, inclulding 

e lxcelssivel consulmption. In this contelxt, social me ldia plays an important rolel in facilitating intelractions 

be ltweleln fans and thelir idols. Horton and Wohl propose ld thel parasocial intelraction thelory in 1956. This 

thelory addrelssels thel re llationship beltwele ln auldielnce ls and famou ls figulre ls in thel me ldia. Parasocial 

intelraction delscribels how au ldielncels can fele ll closel and e lmotionally involve ld with famou ls figulre ls, sulch as 

thelir K-Pop idols. 

 

Thel rolel of culltulrel and sulb-culltulrels in shaping adolelscelnt consulme lr belhavior. K-Pop is onel of thel sulb-

culltulrels that influlelncel the l consulmption prelfelrelnce ls and social intelractions of tele lnage lrs in Indone lsia. It 

also relflelcts how information and commu lnication telchnologiels, particullarly social me ldia, havel he llpeld 

facilitatel parasocial rellationships and influle lncel consulme lr belhavior. 

 

Howe lvelr, ke le lp in mind that this articlel mostly contains e lxcelrpts from e lxisting litelratulrel withoult any morel 

in-de lpth analysis or original re lselarch relsullts. Thelrelforel, this articlel is more l of a litelratulrel relvie lw than 

e lmpirical relselarch. Thel aulthor sulgge lsts that if you l want to elxplorel this topic fulrthelr, thelre l is room for 

fulrthelr relselarch that may incluldel sulrve lys or case l stuldiels to dig de le lpelr into thel influlelnce l of K-Pop and 

parasocial intelractions on adolelscelnt consulme lr be lhavior in Indonelsia. 

CONCLUSION 

Thel conclulsion of this stuldy is that K-Pop culltulrel has rapidly pe lneltrateld Indone lsia throulgh te lchnology 

and social me ldia, and this has change ld thel consulme lr be lhavior and prelfelre lncels of tele lnage lrs in Indone lsia. 

Parasocial intelractions beltwe le ln K-Pop fans and idols throulgh social me ldia allow fans to felell closel to thelir 

idols, influle lncel consulmptive l consulmption belhavior, and crelatel commulnitiels baseld on common intelre lsts. 

This articlel also relflelcts on thel impact of social me ldia in facilitating parasocial inte lractions and 

influle lncing adolelscelnt consulme lr be lhavior. In addition, K-Pop as a sulb-culltulrel also influle lncels thel 

consulmption prelfelrelncels and social intelractions of telelnage lrs in Indone lsia, relflelcting thel rolel of culltulrel in 

shaping consulme lr be lhavior. Howelve lr, this stuldy has limitations, name lly thel data take ln from a limiteld 

nulmbelr of relselarch pulblications dule l to time l constraints. Thelrelforel, thelrel is room for fulrthelr relselarch that 

coulld involve l sulrve lys or casel stuldiels to dellve l dele lpelr into thel impact of K-Pop culltulrel and parasocial 

intelractions on adolelscelnt consulme lr be lhavior in Indone lsia. 



Riau International Conference on Economic Business and Accounting (RICEBA) 

Sustainability and Digitalization of Economic in SOCIETY 5.0 Era 

05-06 December 2023 

 

 

433 
 Vol  1, No 2, July 2024 

Thel thelory of parasocial inte lraction proposeld by Horton and Wohl in 1956 is still re llelvant and applicablel 

to thel contelxt of Korelan pop culltulrel, particullarly thel K-Pop su lb-culltulrel. This relselarch also delmonstratels 

an ulndelrstanding of how culltulrels and sulb-culltulre ls sulch as K-Pop influle lncel adolelscelnt consulme lr be lhavior 

throulgh parasocial intelractions. Thelrelforel, parelnts, eldulcators, and practitionelrs who work with 

adolelscelnts neleld to u lndelrstand thel influle lncel of K-Pop and parasocial intelractions in gu liding adolelscelnts 

to delvellop helalthy and balanceld consulmptive l be lhaviors. In addition, thel K-Pop indulstry and marke ltelrs 

can also ultilize l this knowle ldge l in de lsigning more l e lffe lctive l marke lting stratelgie ls to relach thel adolelscelnt 

marke lt in Indone lsia. 
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